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himited edition

Wu-Tang Clan’s

Once Upon a Time in Shaolin

A\ CANE BRT ok Trniied han ong, 50
what the Wu-Tang Clan have devised
for their latest album, Once Upon a

Time in Shaolin, is the definition of exclusivity.

Only one copy of Shaolin will be made, to be
placed in an ornately designed silver box
crafted by the mononymatic British—Moroccan
artist Yahya, whose style is best described as
cultural fusion and whose recent exclusive
collaboration with calligrapher-artist Mehai
Qotbi has been critically hailed.

This single version of Shaolin will then be sent
around the world, to be heard at featured
listening events, for which tickets to hear the
double-album will be sold. The hope by the
band is that after the tour — of the album, mind
you, not the band — someone will pay millions
for the single copy. It sounds far-fetched,
nerhaps, but crowdfunding site Kickstarter
includes an effort to raise USSS5 million to buy
the copy and distribute it for free to everyone.

“This is like somebody having the sceptre of an
Egyptian king, says RZA, the Clan's producer
and de facto leader.

Surely, the plan is innovative, and social media
is abuzz. From a marketing perspective it has
more people talking about it than any album
by the Clan in eons, which on the surface
seems great until you realise virtually none of
those tweeting about the album actually have
the money to purchase it (the Kickstarter
project has raised only US$15,000).

But the brilliance of the ploy is that, by design,
it only takes onel One wealthy collector in a
societal segment within which being the only
one to have, well, anything is a status symbol.
Wu-Tang Clan don't need to bet on a million
people buying their record.

Only one. &

wutangcorp.com
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